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a promise of legacy













Lotus

The Lotus flower is regarded as a 
symbol of purity, enlightenment, 
self-regeneration, prosperity and 

rebirth

Home

The Place of belonging, the 
place of being.

Arrow Up

The up arrow symbolises growth 
and continuously stepping up 

and movnig forward



Typography
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Our primary typeface for the 
brand is Philosopher with regular 
and bold weight being used 
mainly for titles and headers.



Raleway
Our secondary typeface for the 
brand is Raleway with regular, 
light and medium weights being 
used for sub text, paragraphs, 
sentences.

Regular • Light • Medium
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Julietta Messie
The third type face is the support 
type face used to add the 
emotion and character to overall 
communication.

Regular
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When we write our messaging, 
we’re speaking to millions of 
people all over India. So it’s 
important it looks right.



Below is the combination of the 
contrast between these type 
faces.

Kuvalayam is a vision to leave behind a visual 
mark of quality and inspiration. Just like the lotus, 
a Kuvalayam home is the symbol of wealth and 
purity; it’s a promise of legacy.



We’re a 15 year old luxury realty group that strives 
to deliver more than 100% satisfaction when our 
clientele purchase their dream home with us.

OF LEGACY
A promise



Kuvalayam is a vision to leave behind a visual 
mark of quality and inspiration. Just like the lotus, 
a Kuvalayam home is the symbol of wealth and 
purity; it’s a promise of legacy.



We’re a 15 year old luxury realty group that strives 
to deliver more than 100% satisfaction when our 
clientele purchase their dream home with us.

A Promiseof Legacy



Brand Colors



Our primary palette uses 
Kuvalyam Green and Gold 
prominently. Ensure to use the 
colour values shown below.



Whenever we’re in control of the 
print process, we print using 
Pantone colours.



Our colours are only ever used at 
100% opacity and never as tints.

PANTONE



627 C

PANTONE



4006 C

R16 G50 B46

R182 G155 B110

C93 M55 Y69 K66

C25 M37 Y65 K02

#10322e

#B69B6E



PANTONE



424 C

PANTONE



4239 C

R120 G120 B119

R204 G199 B187

C93 M55 Y69 K66

C19 M17 Y24 K00

#787877

#CCC7BB

We also have a subtle secondary 
colour palette of complimentary 
tones to accent our primary 
colours majorly meant for online 
usage.



Online Adverts









Offline Adverts













Social Media Presence











Story



Like every beautiful relationship Kuvalayam had a humble beginning 15 years ago, as Dreamz Project. 
Established in Delhi, in 2005, we’re one of the experienced interior design and creative manufacturing 
groups in the region.

 

<1 line about actual delivery numbers till date>

Kuvalayam is the next step in our evolution just like the bloom of a lotus flower which is an 
exaggeration over its stem form. 



<Few lines about kuvalayam services, homes, discovery and foundation> 



Our spirits are the same but the output is a grandeur of expressions crafted with thought and care. 
Focused on clients; we strive to deliver on their needs and requirements. We’re committed to 
providing a service that enhances the identity & lifestyle of our clientele by complimenting their 
individuality.



Kuvalayam is a vision to leave behind a visual mark of quality and inspiration. Just like the lotus, a 
Kuvalayam home is the symbol of wealth and purity; it’s a promise of legacy.

Kuvalayam
Sanskrit. (ku) earth + vala yam, of earth, the lotus.



Tone of Voice



Simple, easy but classy.

The language has to be really simple. The words need to be very familiar. 

But the usage has to be very classy. 



For e.g. See the usage of ‘Heaven’ in the social media creatives section.

The word is easy. The sentences are simple. But the usage is minimalistic,



Social Media

The same mantra has to be followed for communication on social. Breezy, Vibe, Home, (not Abode), Traditional, Heaven, Dreams are all 
well-known and familiar words that convey the meaning to our business class clientele. 



Find it with us.

Luxury Homes by Kuvalyam

Homes thatMove You

On Creatives

The copy on creatives needs to follow a visual pattern. Either 1 of the subject or the predicate part, needs to convey a feeling. And, that part 
needs to be in cursive, brush or handwritten fonts. The second part needs to be like the structure. The visual pattern needs to convey the 

feeling one will derive from a structure. For eg. ‘Yours’ is the feeling and ‘Legacy’ is the structure in first creative.



Find it with us.

Luxury Homes by Kuvalyam

Heavenis Here

On Creatives

Similarly here, if a word heaven has to be the theme of the copy, we must try to achieve the harmony by writing accordingly. ‘Is here’ if the 
feeling is a postfix, ‘your haven’ if the feeling is a prefix. 



Merchandise & Brand Applications
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